
Summer 
Network Night

RSVP HERE

W e d n e s d a y ,  J u l y  2 6 ,  2 0 1 7    •    8 P M

R o o f t o p ,  S e o u l  M u s e u m  o f  A r t
Member: 35,000 KRW  •  Non Member: 55,000 KRW

Private guide tour  will be available at 7PM (30min). 
Rooftop beer party will start from 8PM (registration from 7:30PM). 
Cancellation will be available until July  21. No shows will be fully charged.  
If you have any inquiry for the event, please contact ECCK event team 
 (event@ecck.eu, 02-6261-2711). 

Your are invited to museum night with after beer party
at hidden rooftop of Seoul City Museum of Art

http://ecck.eu/events/ecck-summer-network-night-4/


Many of the world’s major luxury brands 
have their own foundations to support 
the arts. In a new exhibit, French luxury 
brand Cartier highlights the
characteristics of its art patronage - the 
focus on living artists sensitive to the 
world’s contemporary issues; 
encouragement of their activities 
through commission of new works 
rather than purchasing existing works; 
and interdisciplinary collaborations. 

The first-ever tour exhibition of the Fondation Cartier pour l’Art 
Contemporain outside France started at the Seoul Museum of Art 
(SeMA) in central Seoul  under the title “Highlights.” Co-curated by the 
French foundation and Korean municipal museum, it features about 
100 works from Fondation Cartier‘s collection, which consists of 1,500 
pieces by artists from more than 50 countries in total. 

The exhibits in Seoul include works by hot artists in their signature 
styles such as Korean artist Lee Bul’s philosophical white sculptures; 
Australian artist Ron Mueck’s hyper-realistic sculptures of humans with 
uncanny feelings; French artist Jean-Michel Othoniel’s sculptures of 
blown glass with beautiful colors and light; and American artist Sarah 
Sze’s installations made up of everyday objects. 

* Click here to find more information   

About  Exhib i t ion;
HIGHLIGHTS

http://koreajoongangdaily.joins.com/news/article/article.aspx?aid=3034032

