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RDA

Responsible Drinking Alliance

AbOUt RDA Responsible Drinking Alliance

Established in September 2015, “Responsible
Drinking Alliance” (“RDA”) is an industry
alliance formed by global alcoholic beverage
manufacturers in Korea to reduce the harmful
use of alcohol. Marking the first industry-
wide effort made by global alcoholic beverage
companies, the RDA aims to address alcohol-
related social issues in Korea.

The RDA is committed to carry its responsibility
on social issues that may arise from alcohol
misuse. The mission of the RDA is to promote
responsible drinking, to help prevent alcohol
misuse, and to foster a balanced understanding
of alcohol-related issues in all segments of
society. The RDA is also committed to the goal
of reducing harmful use of alcohol worldwide

at least 10% by 2025, a voluntary target of
‘the Global Action Plan for the Prevention and
Control of Noncommunicable Diseases’ by the
World Health Organization(WHO).

Currently, there are 5 member companies
(Chairman: Diageo Korea) participating in the
RDA with the Korea Wine & Spirits Importers
Association (KWSIA, 57 member companies)
joined as an associate member, and the
European Chamber of Commerce in Korea
(ECCK) oversees its operation. The RDA is open
to everyone including government agencies,
associations, organisations and companies
including retailers that can make a commitment
to the Responsible Drinking culture in Korea

5 Commitments of global liquor companies

Reducing underage drinking

Strengthening and expanding marketing codes of practice
Providing consumer information & responsible product innovation
Reducing drinking and driving

Enlisting the support of retailers to reduce harmful drinking

Participating companies
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Campaign introd uction First of all, the RDA will focus on Prevention of
Underage Drinking. For the initial phase, the RDA

and major activities launched its campaign on retailer engagement
and training to promote social responsibility on
underage drinking prevention.

Promoting campaign activities through concluding
business agreements
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https://www.koreatimes.co.kr/www/nation/2017/07/177_233632.html
https://www.nna.jp/news/show/1637298
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Campaign Materials
for Public at Retail Shops
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Campaign Identity Digital Signage Video

and Slogan Transmitted campaign promotional video to digital signage installed
Love you! 1999, “We don’t sell inside and outside of CU convenience stores nationwide (Played 120
alcoholic beverages to minors times per day, 7,200 times during the campaign)

who were born in and after

) # Prevention of Underage Drinking Campaign Video_Love You_Version 1
1999”(*As of 2017)

# Prevention of Underage Drinking Campaign Video_Love You_Version 2
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Promotion Material in the Stores

ﬁﬁl Campaign promotional materials were placed alcoholic beverage
9 section both fridge and shelf. (Distributed to 13,000 CU convenience
stores nationwide)



https://youtu.be/5RLRBknd_h8
https://youtu.be/eKU8dEILUeo

Retailer Training Materials
and Campaign Promotion
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Events for Campaign  Training Material for
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Monitoring
Supporters

Promotion Retailers

Hold a photo event to encourage  Distributed training materials
the participation of retailers on for retailers which contained
promotional material attachment  underage drinking prevention
in the stores policies. To increase utilization,

the material produced with
various format such as fan, POS
screen saver, CU newsletter,
etc. (Distributed to 13,000 CU
convenience stores nationwide)

By hiring monitoring supporters,
the RDA can check the campaign
implementation status and also
certain rewards were given to
the retailers including staff who
carried out underage drinking
prevention policies.
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Inquiry | RDA Secretariat at European Chamber of Commerce in Korea 02-6261-2716



